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1H2018 
 S$ɠ000  

1H2017 
 S$ɠ000  

Change 
% 

Operating revenue 492,457 516,275 (4.6)  

Operating profit# 117,263 123,791 (5.3) 

Investment income 21,666 14,915 45.3 

Profit after taxation 120,817 119,691 0.9 

Net profit 
attributable to 
shareholders 

100,622 99,237 1.4  

# This represents the recurring earnings of the media, property and other businesses. 

Flat Half Year Performance  
Facing digital challenges head on 

Focusing on digital-first strategy 
ÅNew all-digital subscriptions, 

at different price points 
Integrated multi-platform marketing 
ÅPortfolio approach to regain 

advertising ground 
Deploying into new growth sectors 
ÅAged care 
ÅProperty asset management  

Other wins 
Å IPO of Mindchamps 
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Daily Average Digital Circulation (ɟ000 copies) 

Introduced new ST digital subscription offerings in Mar 2018 
ÅIntroduced ST Basic Digital package to cater to price sensitive 

audience 
ÅSpearhead growth of digital readership and digital revenue, by 

offering different entry price points 
ÅExpand to other digital publications over time 

Increase of 112,000 copies 
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Digital revenue is currently about 12% of group media revenue*,   
expected to grow faster with the launch of digital-first strategy 

*Includes revenue from media and online classifieds 

CAGR 18% FY2013-17 
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Newspaper Print Ad Revenue Y-o-Y Change (%),  
with decline seen tapering off 

Tapering decline, in line with broader industry 
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Integrated all-platform marketing in 1H 2018 

ÅDriving results for advertisers through 
event marketing  

ÅIncreasing brand value through content 
marketing 
 
 
 
 
 
 
 
 
 

Robinsons Black Friday  
Campaign 2017 

Cars @ Expo 
1,700 cars sold, $180m in car sales, 
130,000 visitors 

 

Fuji Tourism 
 

*Year-on-year growth for 1H 2018 
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Property is the biggest profit driver  
Å Net Property Income (NPI) grew 1.4% to S$95.3m 
Å All 3 malls continue to provide recurrent income  

Paragon 
S$2.85b 

Seletar Mall 
S$490m 

Clementi Mall 
S$583m 
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Å Ground-breaking on 28 March 2018 

Å Drive medium term profit 

Å  Recurring income from fourth retail 
mall 

Premium residences 
More than 600 

Retail, commercial 
28,000 sq m 

Launch, TOP 
To be announced 

 

 

 

Fast-developing township 
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Exploring other property asset management sectors 

ÅFocus on asset class with steady cash yield 

ÅWorking the balance sheet harder to generate 
return 

ÅGenerate new source of revenue and profit as 
asset managers 

ÅLeveraging existing capabilities at SPH REIT and 
growing beyond 
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